
	 It began in October 1967, when CUNA Mutual 
Group and the Credit Union National Association be-
gan roundtable meetings to �nd out why young people 
were not joining credit unions. At the 1972 youth 
conference, the Youth Advisory Board established an 
executive committee and elected a chairman, naming 
the group the National Youth Involvement Board, or 
NYIB. It was an answer to a timely challenge: Build-
ing a grassroots network of credit union advocates 
concerned about perception and acceptance of credit 
unions among younger generations. 
	 By 1977 the focus group goals were reached: a 
reduced average age of credit union members and 
increased membership under age 18. NYIB kept going, 
fostering numerous leaders still serving the movement, 
inspiring determined work among hundreds of credit 
unions of all sizes and creative abilities, and document-
ing through statistics the integrity of not-for-pro�ts� 
service philosophy.
	 NYIB�s members communicate, share, and work 
together toward the mission of �creating �nancially 
savvy individuals and loyal credit union members.� In 
its �rst thirty-eight years, they�ve reached millions.
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I have been part of the NYIB
for about twenty years.

While almost everything in the world 
has changed in that time, 

NYIB has remained steadfast
in providing a quality network 

in which credit unions can 
remain abreast of current issues 

and find resources.

Steve Carr, Boulder Valley CU (CO)



Helping credit unions create pathways to prosperity

	 Early participants in the meetings that led to the NYIB, such as Charles Eikel, Larry 
Blanchard, and Steve Goldberg, cleared the organization�s path. �eir solution for bridg-
ing the gap between adults� loyalty and younger people�s apathy was to instill enthusiasm 
among those who could reach youth and gather useful perspectives.
	 �ey succeeded. NYIB is built on the framework credit unions use�volunteer lead-
ers elected by state delegates who represent the membership�with tools for member 
bene�t. NYIB�s annual conference has for 31 of the 38 years gathered an average of 125 
participants to explore current challenges and techniques with peers. A list serve that 

enables free exchange of ideas 
holds approximately 470 subscrib-
ers from year to year. �at number 
closely matches the average annual 
number of credit union educa-
tors in America�s classrooms each 
of the past �ve years according 
to NYIB data, and several credit 
unions log their reports under 
single-entity �teams� of unde�ned 
numbers. Assimilate these rolls 
and the NYIB network is more 
than 700 strong, all passionate 
advocates for �nancial literacy and 
services speci�cally for younger 
members.
	 If imitation is indicative of 
e�ectiveness, the application of 
NYIB�s principles within state 
borders is telling. Over the years, 

at least one of every four states has established and maintained its own youth involvement 
or family involvement network, including Arizona, California, Illinois, Kansas, Kentucky, 
Michigan, Minnesota, North Dakota, Ohio, Pennsylvania, Texas, Virginia, and Washing-
ton. �ese state-level networks focus energy among league-member institutions and can 
e�ectively act as �chapters� within the national NYIB structure. 
	 �e value NYIB assigns to �nancially healthy young people is evident in its atten-
tion to classroom data. �e collection feature at www.nyib.org encourages reporting of 
presentations in topics including budgeting, money management, saving, and credit union 
background. From new relationships and their strong programs, NYIB leadership has 
added reporting options to promote and account for credit union participation. �e spe-
ci�c, comprehensive materials in the National Endowment for Financial Education High 
School Financial Planning Program (NEFE HSFPP) and the companion curriculum to 
the PBS Biz Kid$ public television program have proven unique and worthwhile credit 
unions� connection with youth, and NYIB reporting categories follow suit.
	 Our economic environment suggests the National Youth Involvement Board has 
and will continue to ful�ll a primary role. Recognition of need and economic conditions 
have built momentum toward �nancial education, and NYIB has long served as a sound-
ing board for concerns, a source of expertise, and a witness to the movement�s voluntary 
e�orts to make a di�erence.



National impact from an international perspective

	 Primary evidence of the National Youth Involvement Board�s impact is available 
online, where NYIB tracks credit union in-classroom �nancial education. Collected and 
reported to trade press, league liaisons, and any who seek 
it, the data is proof positive that credit union service is 
consistent and given without obligation to the Community 
Reinvestment Act or other legislative precedent. 
	 NYIB began collecting data in 1982 using postcard 
report forms, and not long after it transitioned to database 
input in 1998, it proudly proclaimed a total reach of nearly 
1 million students through credit unions� �nancial educa-
tion presentations. �e organization took the next step in 
2005, o�ering online data input. �e network responded, 
accounting for 51,176 total presentations to 1.6 million 
students to date�an average of 10,235 presentations to 
320,143 students annually�and for well over 2.5 million 
young lives touched by NYIB since its inception.
	 Even better, increased awareness of NYIB since 2002 
has brought annual growth in both measures of approxi-
mately 15 percent. Overall statistics show nearly 550 credit 
union professionals have made more than 9,000 presenta-
tions annually, reaching more than 280,000 students each 
school year. Credit unions are staking their claim as youth-minded �nancial institutions, 
and through NYIB they are o�ering proof.

Without the network’s information 
and relationships, our credit union’s 

youth education programs 
would be nearly non-existent today. 

The NYIB is an extension of 
my work at my credit union

and I feel very blessed 
to have found such a 

wonderful, passionate organization.

Sheryl Hogle, HarborLight CU (MI)



	 �e National Youth Involvement Board is a living example of cooperative democ-
racy and the mutual relationship of participation and bene�t. NYIB is led by an executive 
committee of volunteers, each chosen from and by the network in elections by league-des-
ignated delegates, and each committed to serving as his or her region�s primary contact, 
shaping the organization�s future based on network input. 
	 A key NYIB objective is development of leadership, both within the organization 
and by providing development opportunities to deserving professionals. A scholarship 
fund held by the National Credit Union Foundation and built from voluntary contribu-
tions rewards promising individuals with assistance to attend NYIB�s Annual Confer-
ence, the World Council of Credit Unions Young Credit Union Professionals Program, 
and NCUF�s Credit Union Development Education (CUDE) Training. Scholarships 
are awarded in each of three regions (West, Central, and East), plus one award for credit 
unions �Serving the Underserved� and four others at large (see Appendix A: �Past Award 
Winners� for partial list). �e network also encourages classroom presenters and practi-
tioners with awards for top performance and exemplary programs selected by conference 
participants. 
	 Currently granting just under $10,000 in awards per year, NYIB has generated more 
well over $100,000 in assistance for peers toward essential development of youth �nancial 
education and credit union philosophy. More personally, these awards a�orded more than 
200 people an opportunity to carry further their proactive work.
	 �ere is a reason development runs deeply through NYIB. Alongside WOCCU, 
NYIB secured in 1982 a $46,000 grant from the US Agency for International Develop-
ment (USAID)�supplemented by the credit union movement�to implement a coop-
erative-based, international leadership program that became the Credit Union Develop-
ment Education (CUDE) Program. Its early success garnered three subsequent grants 
within the next year of $147,950 in total, solidifying Development Education�s viability. 
	 Under the direction of the National Credit Union Foundation, Development Educa-
tion has �ourished, conferring upon 700 credit union professionals the CUDE designa-
tion and setting the standard for program duplication in Australia, the Philippines, the 
United Kingdom, and most recently the Caribbean. Credit Union Development Educa-

I have attended three conferences 
and gained a lot of useful information. 

My credit union joined with one of 
the sponsors for our youth programs, 

we have a partnership with Friendship 
Public Charter School, and over three 

weeks I taught Head Start 
to 584 fourth-grade students.

Thanks to NYIB,
I’m becoming more 

and more successful.

LaTonya Allen, GPO FCU (DC)



tion thrives by its passionate contributors, mentors, and alumni��ve of whom serve on 
the current NYIB Executive Committee and many more throughout the network. NYIB 
is proud to have witnessed the DE family�s growth since helping set the foundation, and 
it continues to advocate for the program today.
	 A network of expertise is of little value to peers if its knowledge is kept private. 
�at hasn�t been the case with members of the NYIB network, who have been called 
upon regularly for educational events and input on 
written material, including annual meetings, state 
conferences, white papers, and public media. In fact, 
current NYIB Treasurer Pam Swope, CUDE, trav-
eled to Ontario, Canada in 2005 to share her insight 
in a presentation on �Gen Y in the Workforce.� 
Other notable contributions include:
	 �e June 2000 PBS program �On the Money� 
delved into teen spending and provided advice on 
credit cards, personal accounts, and budgeting�and 
incorporated credit union speci�cs from NYIB.
	 With the help of CUNA�s Center for Pro-
fessional Development, NYIB published �Youth 
Financial Literacy: Preparing Youth for Financial 
Responsibility� by Bonnie Sewell Miller, a tool cred-
it unions have used to impart the value of saving, 
personal �nance strategies, and wise use of credit.
	 NYIB also enjoyed contributor status to 
CUNA�s Volunteer Achievement Program �O�er-
ing Credit Union Youth Programs� and to the book 
Marketing Across the Generations: Youth. 
	 In 2004, CUNA published its ��rive by Five� 
activities for preschool children, thanks to grants 
from NCUF, the Ohio Credit Union Foundation, 
and the Texas CU Foundation. NYIB was a primary 
contributor as well, with former executive commit-
tee member Rose Evers named to the program task 
force and Rachel Parrent, Sue Helmreich, and Lin 
Standke among the content reviewers.
	 When the National Endowment for Finan-
cial Education (NEFE) undertook revisions of its 
High School Financial Planning Program, NYIB 
members were on the content teams: Evers, Kelly 
Hatler, and Susan Young in 2001; and Ed Agnoli, 
Bob Jonick, Dawn Lindley, Courtney Nickles, Joyce 
Swaner, and Young in 2006.
	 At least fourteen members of NYIB leadership 
and the network were essential to Savingteen maga-
zine from 2003-2008, authoring regular articles. 
�ey include: LeAnn Achtenberg, Katie Borremans, 
Patty Browne, Evers, Keri Foretich, Heather Har-
ris, Karin Kovalski, Lindley, Brandon Pugh, Lynette 
Rambo, Kelly Schermerhorn, Swope, Marlena 
Whitt, and Young.

When first hired, I was overwhelmed. 

The best decision I made
was to connect with NYIB. 

Since then, our credit union has reached
more than 3,200 students and offers 

a “Reach and Teach” teacher partnership. 
NYIB provides an integral link 

to credit union representatives focused on 
sound personal finance for youth.

Deborah Blair,  
Community Educators CU (FL)



	 CUNA again called on NYIB in 
2008 when it revised the CUNA Model 
Youth Program Guide, incorporating 
insight from more than thirty who have 
been part of the NYIB network (see 
Appendix B: CUNA Model Youth Pro-
gram Guide, pp. 139-141).
	 Most recently, members of the NYIB 
Executive Committee (Pugh, Isaacs, and 
Swope) and the loyal network (Lauren 
Mayhew, Jeremy Cybulski, Heather Har-
ris, Sheryl Hogle, Susan Young, and Rose 
Evers) provided input on the Novem-
ber 2009 CUNA Marketing and Busi-
ness Development Council white paper, 
�Youth Marketing: Strategies and Tac-
tics for Attracting and Retaining Young 
Members,� written by Judy Dahl.
	 As these lists suggest, NYIB is a 

go-to resource. Having network members in position 
to share insight builds their con�dence and experience, 
and by establishing that environment NYIB contrib-
utes to its strategic initiative of leadership development. 
History indicates many of the names above and at least 
half of former executive committee members (Appen-
dix C: Executive Committee...) are likely to join more 
than forty alumni who have progressed to successful 
leadership positions throughout the country (Appendix 
D: Notable Alumni...).

Leading, encouraging, and cooperating...

	 NYIB was created and has thrived within the prin-
ciples of cooperation, volunteerism, and empowerment. 
Its ongoing motivation is the ideal result: a mutual 
relationship in which credit unions reach out to youth 
through classrooms and community events, and youth 

return the investment in sound �nancial decisions that include strong relationships with 
our not-for-pro�t institutions. In 2006, NYIB leaders agreed to re�ect this ideal in its 
mission, which is �to create �nancially savvy individuals and loyal credit union members.�
	 Volunteerism is at NYIB�s forefront, with unpaid leaders on the seven-member 
executive committee representing the network membership. By upholding and encourag-
ing greater activity in classrooms and communities, NYIB in turn fosters credit unions� 
demonstration of volunteerism toward a greater good.
	 NYIB unites like minds to achieve its goals and support those of each network 
member. It has gathered hundreds if not thousands at its conferences and through the 
list serve to exchange links, practices, and useful documents. �e network returns value 
to www.nyib.org through group input, with tools sustained by the executive committee 
and strengthened by network participation and contributions to document sharing, best 

Since my first conference in 1989 as a 
teller, NYIB has enhanced my career, 

given me energy to go into classrooms, 
and provided resources to do a quality job 

for the young people in my community.
NYIB gives me hope that 
together we are making 

a positive impact on 
the financial lives of 

America’s youth.

Heather Harris, CUDE
Isabella Community CU (MI)
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